
mPpf’k{kk foHkkx] e-iz- 'kklu 
,e-dkWe- d{kkvksa ds fy;s lsesLVj vuqlkj ikB~;Øe  

dsUnzh; v/;;u e.My }kjk vuq’kaflr rFkk e-iz- ds jkT;iky }kjk vuqeksfnr 

Department of Higher Education Govt. of M.P. 
M.Com. semester wise Syllabus 

As recommended by Central Board of Studies and approved by the Governor of M.P. 
    Max. Marks / vf/kdre vad % 50 

 

Class / d{kk      %  M.Com. / ,e-dkWe- 

Semester / lsesLVj     %  

Title of Subject Group / fo"k; lewg dk 'kh"kZd  %  

   

Paper No. & Title /  iz’ui= Ø- ,oa 'kh"kZd   % 

 

  

Compulsory / vfuok;Z ;k Optional / oSdfYid  %  

 

Particulars/fooj.k 

Unit - 1 Introduction : Concept, Scope, Objectives and Functions of advertising. Role of 
advertising in marketing mix and the advertising process. legal ethical and social aspect of 
advertising. 
ifjp; % foKkiu dh vo/kkj.k] {ks=] mn~ns’; ,oa dk;Z] foKkiu esa foi.ku feJ.k ,oa foKkiu 
izfØ;k dh Hkwfedk] foKkiu ds uSfrd] fof/kd ,oa lkekftd igywA  

Unit - 2 Pre-launch Advertising Decision : Determination of target audience, Advertising media 
and their choice. Advertising measures, Layout of advertisement and advertising appeal, 
Advertising copy. 
foKkiu fu.kZ;u iwoZ izn’kZu % yf{kr Jksrk] xzkgdks dk fu/kkZj.k] foKkiu ek/;e ¼ehfM;k½ ,oa 
mudk p;u] foKkiu mik; foKkiu vihy ,oa foKkiu foU;kl] foKkiu izfr  

Unit - 3 Promotional Management : Advertising department, Role of advertising agencies and 
their selection, Advertising budget, Evaluation of Advertising effectiveness. 
izorZuh; izca/k % foKkiu foHkkx] foKkiu ,tsUlh dk ;ksxnku ,oa mldk p;u] foKkiu ctV] 
foKkiu dh izHkko’khyrk dk ewY;kaduA  

Unit - 4 Personal Selling : Meaning and Importance of personal selling,-Difference between 
personal selling, Advertising and sales promotion. Methods and procedure of personal 
selling. 
oS;fDrd foØ; % oS;fDrd foØ; dk vFkZ ,oa egRo] oS;fDrd foØ;] foKkiu ,oa foØ; izorZu 
esa vUrj] oS;fDrd foØ; dh fof/k;ka vkSj izfØ;kA 

Unit - 5 Sales Management : Concept of sales management, Objectives and Functions of sales 
managements. Sales organization, Management of sales force and Sales force objectives, 
Sales force recruitment, selection, training, compensation and evaluation. 
foØ; izcU/k % foØ; izcU/k dh vo/kkj.k mn~ns’; ,oa dk;Z] foØ; laxBu] foØ; 'kfD;ksa dk izca/k 
,oa foØ; 'kfDr ds mn~ns’;] foØ; 'kfDr;ksa dh HkrhZ] p;u] izf’k{k.k] {kfriwfrZ ,oa ewY;kaduA  

Suggested Readings: 

IV

301 – C - MARKETING MANAGEMENT 
         foi.ku izca/k  

I - Advertising and Sales Management    
foKkiu ,oa foØ; izca/k 

Optional/ oSdfYid 



1. Philip Kotler – Marketing Management 
2. Sontaka – Marketing Management 
3. P.C. Tripathi – Marketing Management 
4. Bhadad & Porwal – Marketing Management 

5. tSu ftusUnz dqekj & foi.ku ds fl)kUr e-iz- fgUnh xzUFk vdkneh] Hkksiky 
dsUnzh; v/;;u e.My & v/;{k % izks- ts- ds- tSu] lkxj 

1- izks- vkj-ds- tSu] lruk    6- MkW- ,l-ih- xqIrk] tcyiqj 

2- izks- mes’k gksykuh] Xokfy;j    7- MkW- eqds’k tSu] tcyiqj  

3- izks- ,u-lh- tSu] Hkksiky    8- MkW- ukxs’oj vxzoky] lruk 

4- MkW- ,u-lh- usek ujflagiqj    9- MkW- ,e-ds- oS|]Xokfy;j 

5- MkW- oh-,l- JhokLro      

 
 



mPpf’k{kk foHkkx] e-iz- 'kklu 
,e-dkWe- d{kkvksa ds fy;s lsesLVj vuqlkj ikB~;Øe  

dsUnzh; v/;;u e.My }kjk vuq’kaflr rFkk e-iz- ds jkT;iky }kjk vuqeksfnr 

Department of Higher Education Govt. of M.P. 
M.Com. semester wise Syllabus 

As recommended by Central Board of Studies and approved by the Governor of M.P. 
    Max. Marks / vf/kdre vad % 50 

 

Class / d{kk      %  M.Com.  / ,e-dkWe- 

Semester / lsesLVj     %  

Title of Subject Group / fo"k; lewg dk 'kh"kZd  %  

 

   

Paper No. & Title /  iz’ui= Ø- ,oa 'kh"kZd   % 

  

Compulsory / vfuok;Z ;k Optional / oSdfYid  %  

 

Particulars/fooj.k 

Unit - 1 Introduction : Meaning and Significance of consumer behaviour, Determinants of 
consumer behaviour, Consumer behaviour Vs. buyers behaviour, Consumer buying process 
and consumer movement in India.  
ifjp; % miHkksDrk O;ogkj dk vFkZ ,oa egRo] miHkksDrk O;ogkj ds fu/kkZjd rRo] miHkksDrk 
O;ogkj cuke Øsrk O;ogkj] miHkksDrk dh Ø; i)fr ,oa Hkkjr esa miHkksDrk vkUnksyuA  

Unit - 2 Organisational Buying Behaviour and Consumer Research : Characteristics and Process 
of organizational buying behaviour Determinants of organizational buying behaviour. 
History of consumer research and Consumer research process.  
Øsrk dk laxBukRed O;ogkj ,oa miHkksDrk vuqlU/kku % fo’ks"krk,a ,oa laxBukRed Ø; O;ogkj 
dh izfØ;k] lsxBkUred O;ogkj ds fu/kkZjd rRo] miHkksDrk vuqlU/kku dk bfrgkl ,oa miHkksDrk 
vuqla/kku dh izfØ;kA  

Unit - 3 Consumer Needs and Motivations : Meaning of motivation, Needs and Goals, Dynamic 
nature of consumer motivation, Types and systems of consumer needs, measurement of 
motives and Development of motivational research. 
miHksDrk dh vo’;drk ,oa vfHkizsj.k % vfHkizsj.kk dk vFkZ] vko’;drk ,oa y{;] miHkksDrk 
vfHkizsj.k dh xfr’khyrk ,oa LoHkkoA  
miHkksDrk dh vko’;drkvksa ds izdkj ,oa i)fr;ka] vfHkizsj.kkvksa ds mik; ,oa vfHkizsj.k vuqla/kku 
dk fodklA   

Unit - 4 Personality & Consumer Behaviour : Concept of personality, theories of personality, 
Personality and understanding, consumer diversity, Self and self-images 
miHkksDrk O;fDrRo ,oa O;ogkj % O;fDrRo dh vo/kkj.k] O;fDrRo ds fl)kUr] O;fDrRo vkSj le>] 
miHkksDrk fofo/krk] Lo;a vkSj Lo;a dk izfrfcEcA 

Unit - 5 Social Class and Consumer Behaviour : Meaning of social class, Measurement of social 
class, Lifestyle profiles of the social class, Social-class mobility, Affluent and Non-affluent 
consumer, Selected consumers behaviour, applications of social class. 

IV

302 – C - MARKETING MANAGEMENT 
foi.ku izca/k  

II - Consumer Behaviour  
   miHkksDrk O;ogkj 

Optional/ oSdfYid 



Lkekftd oxZ ,oa miHkksDrk O;ogkj % lkekftd oxZ dk vFkZ] lkekftd oxZ ekiu] lkekftd oxksZ 
dh thou 'kkSyh dk Lo:i] lkekftd oxZ dh xfr’khyrk] le`) ,oa xSj le`) miHkksDrk] 
miHkksDrkvksa ds pqus gq;s oxZ esa O;kogkfjd vuqiz;ksx  

Suggested Readings: 
1. Philip Kotler – Marketing Management 
2. Jain, Jinendrakumar - Marketing Management 
dsUnzh; v/;;u e.My & v/;{k % izks- ts- ds- tSu] lkxj 

1- izks- vkj-ds- tSu] lruk    6- MkW- ,l-ih- xqIrk] tcyiqj 

2- izks- mes’k gksykuh] Xokfy;j    7- MkW- eqds’k tSu] tcyiqj  

3- izks- ,u-lh- tSu] Hkksiky    8- MkW- ukxs’oj vxzoky] lruk 

4- MkW- ,u-lh- usek ujflagiqj    9- MkW- ,e-ds- oS|]Xokfy;j 

5- MkW- oh-,l- JhokLro      

 
 



mPpf’k{kk foHkkx] e-iz- 'kklu 
,e-dkWe- d{kkvksa ds fy;s lsesLVj vuqlkj ikB~;Øe  

dsUnzh; v/;;u e.My }kjk vuq’kaflr rFkk e-iz- ds jkT;iky }kjk vuqeksfnr 

Department of Higher Education Govt. of M.P. 
M.Com. semester wise Syllabus 

As recommended by Central Board of Studies and approved by the Governor of M.P. 
    Max. Marks / vf/kdre vad % 50 

 

Class / d{kk      %  M.Com.  / ,e-dkWe- 

Semester / lsesLVj     % 

  

Title of Subject Group / fo"k; lewg dk 'kh"kZd  %   

  

Paper No. & Title /  iz’ui= Ø- ,oa 'kh"kZd   % 

 

  

Compulsory / vfuok;Z ;k Optional / oSdfYid  %  

 

Particulars/fooj.k 

Unit - 1 International Marketing : Meaning, Scope, Nature and Significance. International 
Marketing Environment - Internal and External Environment, International Market, 
Orientation, Identification and Selection of foreign market, Functions and qualities of an 
Export Manager. 
varjkZ"Vªh; foi.ku % vFkZ {ks=] iz—fr] egRo varjk"Vªh; cktkj okrkoj.k & vkarfjd ,oa ckg; 
okrkoj.kA varjk"Vªh; cktkj] fons’kh cktkj ds p;u vkSj ifjp; vfHkeq[khdj.kA ,d fu;kZr 
izca/kd ds xq.k vkSj dk;ZA  

Unit - 2 Export Organization : Meaning, affecting factors and types, Overseas Product 
Development: It's concept and methods, pricing and its factors, Methods, of Pricing, Price 
quotation. 
fu;kZr laxBu % vFkZ] izHkkfor djus okys ?kVd vkSj izdkj] leqnzikjh; mRikn fodkl % bldh 
vo/kkj.kk ,oa fof/k;kA ewY; fu/kkZj.k vkSj blds ?kVdA eqY; fu/kkZj.k dh fof/k;ka] ewY; fufonkA  

Unit - 3 Direct Trading and Indirect Trading : Meaning and Methods, Methods of Payment in 
international Marketing. 
izR;{k O;kikj vkSj vizR;{k O;kikj % vFkZ vkSj fof/k;ka] varjkZ"Vªh; cktkj esa Hkqxrku dh i)fr;kaA  

Unit - 4 Export Credit : Meaning, Nature, Influencing factors and significance, Methods of Export 
Credit, Export Credit and Finance in India. Risk in Export Trade, Role of the Export Credit 
Guarantee Corporation of India Limited, The Export-Import Bank of India. 
fu;kZr lk[k % vFkZ iz—fr egRo vkSj izHkkfor] djus okys ?kVd fu;kZr lk[k dh fof/k;kaA Hkkjr esa 
fu;kZr lk[k vkSj foRrA fu;kZr O;kikj esa tksf[keA fu;kZr lk[k xkjUVh dkjiksjs’ku dh Hkwfedk 
Hkkjr dk vk;kr fu;kZr cSadA  

Unit - 5 Export and Import Procedure : Documentation in foreign trade, Bilateral and Multilateral 
Trade Agreements, Its meaning, objective, types and significance, SAARC, Role of WTO in 
Foreign Trade. 

IV

304 - C –  MARKETING MANAGEMENT  
foi.ku izcU/k 

 IV - International Marketing  
     vUrjk"Vªh; foi.ku  

Optional/ oSdfYid 



fu;kZr vk;kr izfof/k % fons’kh O;kikj esa izi=hdj.k] f}i{kh; ,oa cgqi{kh; O;kikj le>ksrs & vFkZ] 
mn~ns’;] izdkj] vkSj egRoA lkmFk ,f’k;k ,lksf’k,’ku vkWQ jhtuy dksvkiksjs’ku ¼lkdZ½] fons’kh 
O;kikj esa fo’o O;kikj laxBu dh HkwfedkA  

Suggested Readings: 
1. International Marketing – V.S. Rathore 
dsUnzh; v/;;u e.My & v/;{k % izks- ts- ds- tSu] lkxj 

1- izks- vkj-ds- tSu] lruk    6- MkW- ,l-ih- xqIrk] tcyiqj 

2- izks- mes’k gksykuh] Xokfy;j    7- MkW- eqds’k tSu] tcyiqj  

3- izks- ,u-lh- tSu] Hkksiky    8- MkW- ukxs’oj vxzoky] lruk 

4- MkW- ,u-lh- usek ujflagiqj    9- MkW- ,e-ds- oS|]Xokfy;j 

5- MkW- oh-,l- JhokLro      

 



mPpf’k{kk foHkkx] e-iz- 'kklu 
,e-dkWe- d{kkvksa ds fy;s lsesLVj vuqlkj ikB~;Øe  

dsUnzh; v/;;u e.My }kjk vuq’kaflr rFkk e-iz- ds jkT;iky }kjk vuqeksfnr 

Department of Higher Education Govt. of M.P. 
M.Com. semester wise Syllabus 

As recommended by Central Board of Studies and approved by the Governor of M.P. 
    Max. Marks / vf/kdre vad % 50 

 

Class / d{kk      %  M.Com.  / ,e-dkWe- 

Semester / lsesLVj     %  

Title of Subject Group / fo"k; lewg dk 'kh"kZd  %   

  

Paper No. & Title /  iz’ui= Ø- ,oa 'kh"kZd   % 

  

Compulsory / vfuok;Z ;k Optional / oSdfYid  %  

 

Particulars/fooj.k 

Unit - 1 Rural Marketing: Image of Indian rural marketing and Approach to rural markets of India, 
Rural consumer and demand dimensions and Market segmentations, Channels of 
distribution and physical distribution Product management, Marketing communication and 
sales force tasks. 
xzkeh.k foi.ku ¼cktkj½ Hkkjrh; xzkeh.k foi.ku dk v{k ,oa Hkkjr ds xzkeh.k cktkjksa ds izfr 
n`f"Vdks.k] xzkeh.k miHkksDrk vkSj ekax ds vk;ke cktkj foHkfDrdj.k] forj.k okfVdk,¡ vkSj HkkSfrd 
forj.k mRikn izca/k foi.ku lalwpu vkSj foØ; 'kfDr ?kVdA  

Unit - 2 Agricultural Marketing: Concept, Nature, Scope and Subject matter, Classification of 
agricultural products and their difference with manufactured goods. Agriculture market: 
Meaning, Components, Dimensions and Classification. Market structure: Dynamics of 
market structure, Components of market, structure and Market forces. 
—f"k foi.ku & vo/kkj.kk] iz—fr {ks= vkSj fo"k; lkexzh —f"k mU;knks dk oxhZdj.k vkSj mudk 
fufeZr eky ls vUrj —f"k cktkj&vFkZ ?kVd vk;ke vkSj oxhZdj.kA  
cktkj lajpuk & cktkj lajpuk dh fØ;k’khyrk cktkj ds ?kVd] cktkj lajpuk dh 'kfDr;kWA  

Unit - 3 Market Management and Channel Strategy : Modem marketing management and 
agricultural products, Structured organized markets-commodity exchange and produce 
exchange, Cash market, Forward dealing, Exchange market, Speculative market, Channels 
of distribution for consumer goods, Agricultural consumer goods and Agricultural raw 
materials. 
Ckktkj izca/k ,oa ofgdk O;wg jpuk % vk/kqfud foi.ku izca/k vkSj —f"k mRikn] lajpukRed laxfBr 
cktkj oLrqfofu;e vkSj mRikn fofue; udn cktkj vxzsflr O;ogkj fofue; cktkj lV~Vk cktkj 
miHkksDrk eky ds fy, forj.k ofgdk, —"kdh; miHkksdrk eky —f"kdh; dPpk eky  

Unit - 4 Rural Market in India : Regulated market, Genesis of regulated market in India, 
Limitations in present marketing regulation, Advantages and Limitations of regulated 
market, Organization of regulated market, Future of regulated and regulated markets in 
India. 
Hkkjr esa xzkeh.k cktkj % Ckktkjksa dk fu;eu & fu;fer cktkj Hkkjr esa fu;fer cktkjks dh 

IV

303 – C - MARKETING MANAGEMENT   
foi.ku&izcU/k 

III - Rural & Agricultural Marketing   
xzkeh.k ,oa —f"k foi.ku 

Optional/ oSdfYid 



lajpuk] orZeku foi.ku fu;eu lhek,a fu;fer cktkj ds ykHk vkSj lhek,a fu;afer cktkjks dk 
laxBu Hkkjr esa fu;fer cktkjksa dk Hkfo";  

Unit - 5 Marketing of Farm Products : Packaging - Packing and Packaging, Packing material. 
Transportation Advantages, Means of transport and Transportation cost. Grading and 
Standardization - Meaning, Type, Criteria, Labeling and specification, storage, 
Warehousing, Processing and Selling. 
—f"k mRiknks dk foi.ku % laos"Bu laos"Bu vkSj iSfdax] lsos"Bu lkexzh] —f"k mRikn foi.ku 
;krk;kr ykHk] ;krk;kr ds ek/;e vkSj ;krk;kr ykxrA Js.kh;k@xzsfMax ,oa izekihdj.k & vFkZ] 
izdkj] dlkSVh] yscfyx ,oa fof’k"Vhdj.k] laxzg.k izfØ;.k vkSj fcØ;A  

Suggested Readings: 
1. Marketing Management – Sontaka  
2. Marketing Management – R.L. Vashney  
3. Marketing Management – Bhadada & Porwal 
4. Marketing Management – Jain J.K.  
dsUnzh; v/;;u e.My & v/;{k % izks- ts- ds- tSu] lkxj 

1- izks- vkj-ds- tSu] lruk    6- MkW- ,l-ih- xqIrk] tcyiqj 

2- izks- mes’k gksykuh] Xokfy;j    7- MkW- eqds’k tSu] tcyiqj  

3- izks- ,u-lh- tSu] Hkksiky    8- MkW- ukxs’oj vxzoky] lruk 

4- MkW- ,u-lh- usek ujflagiqj    9- MkW- ,e-ds- oS|]Xokfy;j 

5- MkW- oh-,l- JhokLro      

 
 



mPpf’k{kk foHkkx] e-iz- 'kklu 
,e-dkWe- d{kkvksa ds fy;s lsesLVj vuqlkj ikB~;Øe  

dsUnzh; v/;;u e.My }kjk vuq’kaflr rFkk e-iz- ds jkT;iky }kjk vuqeksfnr 

Department of Higher Education Govt. of M.P. 
M.Com. semester wise Syllabus 

As recommended by Central Board of Studies and approved by the Governor of M.P. 
    Max. Marks / vf/kdre vad % 50 

 

Class / d{kk      %  M.Com.  / ,e-dkWe- 

Semester / lsesLVj     %  

Title of Subject Group / fo"k; lewg dk 'kh"kZd  %  

 

   

Paper No. & Title /  iz’ui= Ø- ,oa 'kh"kZd   % 

  

Compulsory / vfuok;Z ;k Optional / oSdfYid  %  

 

Particulars/fooj.k 

Unit - 1 Introduction : Meaning and Significance of consumer behaviour, Determinants of 
consumer behaviour, Consumer behaviour Vs. buyers behaviour, Consumer buying process 
and consumer movement in India.  
ifjp; % miHkksDrk O;ogkj dk vFkZ ,oa egRo] miHkksDrk O;ogkj ds fu/kkZjd rRo] miHkksDrk 
O;ogkj cuke Øsrk O;ogkj] miHkksDrk dh Ø; i)fr ,oa Hkkjr esa miHkksDrk vkUnksyuA  

Unit - 2 Organisational Buying Behaviour and Consumer Research : Characteristics and Process 
of organizational buying behaviour Determinants of organizational buying behaviour. 
History of consumer research and Consumer research process.  
Øsrk dk laxBukRed O;ogkj ,oa miHkksDrk vuqlU/kku % fo’ks"krk,a ,oa laxBukRed Ø; O;ogkj 
dh izfØ;k] lsxBkUred O;ogkj ds fu/kkZjd rRo] miHkksDrk vuqlU/kku dk bfrgkl ,oa miHkksDrk 
vuqla/kku dh izfØ;kA  

Unit - 3 Consumer Needs and Motivations : Meaning of motivation, Needs and Goals, Dynamic 
nature of consumer motivation, Types and systems of consumer needs, measurement of 
motives and Development of motivational research. 
miHksDrk dh vo’;drk ,oa vfHkizsj.k % vfHkizsj.kk dk vFkZ] vko’;drk ,oa y{;] miHkksDrk 
vfHkizsj.k dh xfr’khyrk ,oa LoHkkoA  
miHkksDrk dh vko’;drkvksa ds izdkj ,oa i)fr;ka] vfHkizsj.kkvksa ds mik; ,oa vfHkizsj.k vuqla/kku 
dk fodklA   

Unit - 4 Personality & Consumer Behaviour : Concept of personality, theories of personality, 
Personality and understanding, consumer diversity, Self and self-images 
miHkksDrk O;fDrRo ,oa O;ogkj % O;fDrRo dh vo/kkj.k] O;fDrRo ds fl)kUr] O;fDrRo vkSj le>] 
miHkksDrk fofo/krk] Lo;a vkSj Lo;a dk izfrfcEcA 

Unit - 5 Social Class and Consumer Behaviour : Meaning of social class, Measurement of social 
class, Lifestyle profiles of the social class, Social-class mobility, Affluent and Non-affluent 
consumer, Selected consumers behaviour, applications of social class. 

IV

302 – C - MARKETING MANAGEMENT 
foi.ku izca/k  

II - Consumer Behaviour  
   miHkksDrk O;ogkj 

Optional/ oSdfYid 



Lkekftd oxZ ,oa miHkksDrk O;ogkj % lkekftd oxZ dk vFkZ] lkekftd oxZ ekiu] lkekftd oxksZ 
dh thou 'kkSyh dk Lo:i] lkekftd oxZ dh xfr’khyrk] le`) ,oa xSj le`) miHkksDrk] 
miHkksDrkvksa ds pqus gq;s oxZ esa O;kogkfjd vuqiz;ksx  

Suggested Readings: 
1. Philip Kotler – Marketing Management 
2. Jain, Jinendrakumar - Marketing Management 
dsUnzh; v/;;u e.My & v/;{k % izks- ts- ds- tSu] lkxj 

1- izks- vkj-ds- tSu] lruk    6- MkW- ,l-ih- xqIrk] tcyiqj 

2- izks- mes’k gksykuh] Xokfy;j    7- MkW- eqds’k tSu] tcyiqj  

3- izks- ,u-lh- tSu] Hkksiky    8- MkW- ukxs’oj vxzoky] lruk 

4- MkW- ,u-lh- usek ujflagiqj    9- MkW- ,e-ds- oS|]Xokfy;j 

5- MkW- oh-,l- JhokLro      

 
 



mPpf’k{kk foHkkx] e-iz- 'kklu 
,e-dkWe- d{kkvksa ds fy;s lsesLVj vuqlkj ikB~;Øe  

dsUnzh; v/;;u e.My }kjk vuq’kaflr rFkk e-iz- ds jkT;iky }kjk vuqeksfnr 

Department of Higher Education Govt. of M.P. 
M.Com. semester wise Syllabus 

As recommended by Central Board of Studies and approved by the Governor of M.P. 
    Max. Marks / vf/kdre vad % 50 

 

Class / d{kk      %  M.Com.  / ,e-dkWe- 

Semester / lsesLVj     %  

Title of Subject Group / fo"k; lewg dk 'kh"kZd  %   

  

Paper No. & Title /  iz’ui= Ø- ,oa 'kh"kZd   % 

  

Compulsory / vfuok;Z ;k Optional / oSdfYid  %  

 

Particulars/fooj.k 

Unit - 1 Rural Marketing: Image of Indian rural marketing and Approach to rural markets of India, 
Rural consumer and demand dimensions and Market segmentations, Channels of 
distribution and physical distribution Product management, Marketing communication and 
sales force tasks. 
xzkeh.k foi.ku ¼cktkj½ Hkkjrh; xzkeh.k foi.ku dk v{k ,oa Hkkjr ds xzkeh.k cktkjksa ds izfr 
n`f"Vdks.k] xzkeh.k miHkksDrk vkSj ekax ds vk;ke cktkj foHkfDrdj.k] forj.k okfVdk,¡ vkSj HkkSfrd 
forj.k mRikn izca/k foi.ku lalwpu vkSj foØ; 'kfDr ?kVdA  

Unit - 2 Agricultural Marketing: Concept, Nature, Scope and Subject matter, Classification of 
agricultural products and their difference with manufactured goods. Agriculture market: 
Meaning, Components, Dimensions and Classification. Market structure: Dynamics of 
market structure, Components of market, structure and Market forces. 
—f"k foi.ku & vo/kkj.kk] iz—fr {ks= vkSj fo"k; lkexzh —f"k mU;knks dk oxhZdj.k vkSj mudk 
fufeZr eky ls vUrj —f"k cktkj&vFkZ ?kVd vk;ke vkSj oxhZdj.kA  
cktkj lajpuk & cktkj lajpuk dh fØ;k’khyrk cktkj ds ?kVd] cktkj lajpuk dh 'kfDr;kWA  

Unit - 3 Market Management and Channel Strategy : Modem marketing management and 
agricultural products, Structured organized markets-commodity exchange and produce 
exchange, Cash market, Forward dealing, Exchange market, Speculative market, Channels 
of distribution for consumer goods, Agricultural consumer goods and Agricultural raw 
materials. 
Ckktkj izca/k ,oa ofgdk O;wg jpuk % vk/kqfud foi.ku izca/k vkSj —f"k mRikn] lajpukRed laxfBr 
cktkj oLrqfofu;e vkSj mRikn fofue; udn cktkj vxzsflr O;ogkj fofue; cktkj lV~Vk cktkj 
miHkksDrk eky ds fy, forj.k ofgdk, —"kdh; miHkksdrk eky —f"kdh; dPpk eky  

Unit - 4 Rural Market in India : Regulated market, Genesis of regulated market in India, 
Limitations in present marketing regulation, Advantages and Limitations of regulated 
market, Organization of regulated market, Future of regulated and regulated markets in 
India. 
Hkkjr esa xzkeh.k cktkj % Ckktkjksa dk fu;eu & fu;fer cktkj Hkkjr esa fu;fer cktkjks dh 

IV

303 – C - MARKETING MANAGEMENT   
foi.ku&izcU/k 

III - Rural & Agricultural Marketing   
xzkeh.k ,oa —f"k foi.ku 

Optional/ oSdfYid 



lajpuk] orZeku foi.ku fu;eu lhek,a fu;fer cktkj ds ykHk vkSj lhek,a fu;afer cktkjks dk 
laxBu Hkkjr esa fu;fer cktkjksa dk Hkfo";  

Unit - 5 Marketing of Farm Products : Packaging - Packing and Packaging, Packing material. 
Transportation Advantages, Means of transport and Transportation cost. Grading and 
Standardization - Meaning, Type, Criteria, Labeling and specification, storage, 
Warehousing, Processing and Selling. 
—f"k mRiknks dk foi.ku % laos"Bu laos"Bu vkSj iSfdax] lsos"Bu lkexzh] —f"k mRikn foi.ku 
;krk;kr ykHk] ;krk;kr ds ek/;e vkSj ;krk;kr ykxrA Js.kh;k@xzsfMax ,oa izekihdj.k & vFkZ] 
izdkj] dlkSVh] yscfyx ,oa fof’k"Vhdj.k] laxzg.k izfØ;.k vkSj fcØ;A  

Suggested Readings: 
1. Marketing Management – Sontaka  
2. Marketing Management – R.L. Vashney  
3. Marketing Management – Bhadada & Porwal 
4. Marketing Management – Jain J.K.  
dsUnzh; v/;;u e.My & v/;{k % izks- ts- ds- tSu] lkxj 

1- izks- vkj-ds- tSu] lruk    6- MkW- ,l-ih- xqIrk] tcyiqj 

2- izks- mes’k gksykuh] Xokfy;j    7- MkW- eqds’k tSu] tcyiqj  

3- izks- ,u-lh- tSu] Hkksiky    8- MkW- ukxs’oj vxzoky] lruk 

4- MkW- ,u-lh- usek ujflagiqj    9- MkW- ,e-ds- oS|]Xokfy;j 

5- MkW- oh-,l- JhokLro      
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Class / d{kk      %  M.Com.  / ,e-dkWe- 

Semester / lsesLVj     % 

  

Title of Subject Group / fo"k; lewg dk 'kh"kZd  %   
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Compulsory / vfuok;Z ;k Optional / oSdfYid  %  

 

Particulars/fooj.k 

Unit - 1 International Marketing : Meaning, Scope, Nature and Significance. International 
Marketing Environment - Internal and External Environment, International Market, 
Orientation, Identification and Selection of foreign market, Functions and qualities of an 
Export Manager. 
varjkZ"Vªh; foi.ku % vFkZ {ks=] iz—fr] egRo varjk"Vªh; cktkj okrkoj.k & vkarfjd ,oa ckg; 
okrkoj.kA varjk"Vªh; cktkj] fons’kh cktkj ds p;u vkSj ifjp; vfHkeq[khdj.kA ,d fu;kZr 
izca/kd ds xq.k vkSj dk;ZA  

Unit - 2 Export Organization : Meaning, affecting factors and types, Overseas Product 
Development: It's concept and methods, pricing and its factors, Methods, of Pricing, Price 
quotation. 
fu;kZr laxBu % vFkZ] izHkkfor djus okys ?kVd vkSj izdkj] leqnzikjh; mRikn fodkl % bldh 
vo/kkj.kk ,oa fof/k;kA ewY; fu/kkZj.k vkSj blds ?kVdA eqY; fu/kkZj.k dh fof/k;ka] ewY; fufonkA  

Unit - 3 Direct Trading and Indirect Trading : Meaning and Methods, Methods of Payment in 
international Marketing. 
izR;{k O;kikj vkSj vizR;{k O;kikj % vFkZ vkSj fof/k;ka] varjkZ"Vªh; cktkj esa Hkqxrku dh i)fr;kaA  

Unit - 4 Export Credit : Meaning, Nature, Influencing factors and significance, Methods of Export 
Credit, Export Credit and Finance in India. Risk in Export Trade, Role of the Export Credit 
Guarantee Corporation of India Limited, The Export-Import Bank of India. 
fu;kZr lk[k % vFkZ iz—fr egRo vkSj izHkkfor] djus okys ?kVd fu;kZr lk[k dh fof/k;kaA Hkkjr esa 
fu;kZr lk[k vkSj foRrA fu;kZr O;kikj esa tksf[keA fu;kZr lk[k xkjUVh dkjiksjs’ku dh Hkwfedk 
Hkkjr dk vk;kr fu;kZr cSadA  

Unit - 5 Export and Import Procedure : Documentation in foreign trade, Bilateral and Multilateral 
Trade Agreements, Its meaning, objective, types and significance, SAARC, Role of WTO in 
Foreign Trade. 

IV
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 IV - International Marketing  
     vUrjk"Vªh; foi.ku  

Optional/ oSdfYid 



fu;kZr vk;kr izfof/k % fons’kh O;kikj esa izi=hdj.k] f}i{kh; ,oa cgqi{kh; O;kikj le>ksrs & vFkZ] 
mn~ns’;] izdkj] vkSj egRoA lkmFk ,f’k;k ,lksf’k,’ku vkWQ jhtuy dksvkiksjs’ku ¼lkdZ½] fons’kh 
O;kikj esa fo’o O;kikj laxBu dh HkwfedkA  

Suggested Readings: 
1. International Marketing – V.S. Rathore 
dsUnzh; v/;;u e.My & v/;{k % izks- ts- ds- tSu] lkxj 

1- izks- vkj-ds- tSu] lruk    6- MkW- ,l-ih- xqIrk] tcyiqj 

2- izks- mes’k gksykuh] Xokfy;j    7- MkW- eqds’k tSu] tcyiqj  

3- izks- ,u-lh- tSu] Hkksiky    8- MkW- ukxs’oj vxzoky] lruk 

4- MkW- ,u-lh- usek ujflagiqj    9- MkW- ,e-ds- oS|]Xokfy;j 

5- MkW- oh-,l- JhokLro      

 


